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In the Internet era, digital and internet
technologies are widely and rapidly adopted in our
life. Among these technologies and ideas, the core
concept of Web2.0 1is to support the information-
sharing, communication and interaction in the
Internet. For this reason, the webpage service
providers must integrate the information technologies
to design information-sharing, communication and
interaction mechanisms for users. Besides, the
experience factors must be considered as well as
useful, cognitive and useable factors for user s
feeling when we designed the interactive interfaces.

The goal of this study is to investigate the media
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types and interactive interfaces for presenting the
traveler’ s emotion and experience. The travel
interactive platform must provide the proper
mechanisms for data collections and retrievals. It is
an important issue to use proper media types and
design friendly interface to express traveler s
emotion and experience in the system.

The findings of this study include: (1) There were
the best influences of video presentation on vision,
audition and integration of traveler’ s emotion and
experience ; (2) There were the best influences of
text description presentation on olfaction, gestation
and tactation of traveler’ s emotion and experience.
Then, the practical implications and suggestions were
provided to interface design for travel interactive
systems.

Interface design, Interactive interface, Media,
Traveler’ s emotion, Traveler’ s experience,
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A Study of Cloud Service with C to B to C Business Model

Feng-Liang Lee
Chia Nan University of Pharmacy & Science, Dept. of Information Management,
No. 60, Sec. 1, Erren Rd., Rende Dist., Tainan City 71710, Taiwan ROC
fengllee@mal.chna.edu.tw

Jimmy Huang
EverMore Technology, Inc.,
1F., No. 5, Yanfa 1st Rd., East Dist., Hsinchu City 30076, Taiwan ROC

Jimmy@emt.com.tw

ABSTRACT

Cloud service is one of the important internet activities in the recent Internet era. The business model of
cloud service is also a key success factor for companies to endure in the Internet. In past, companies supplied
their service variety but not to differentiate and satisfy users’ real needs. By the Internet, the interaction
between users and companies becomes closely and rapidly. The user communities also affect users’ decisions
and behaviors. The B to C business model may regulate to the C to B to C business model for this revolution.
In other words, the user experiences are becoming the locus of business services.

This study focuses a cloud service company supplied digital content for travel and recreation information
with the C to B to C business model. The business structure involved with user experiences will be discussed.
The conversation and interaction mechanism between users, user communities and company will be discussed
also. Furthermore, the service content and process will be checked as well as other systems such as fee and
audit mechanism. Some suggestion will be proposed for the service company with further niche in conclusion.

Keyword: Electric Commerce, User Experience, C to B to C (C2B2C), Cloud Service



RAL gt pmd g SR T4

p#:2012/07/10

B €At

PE LA EMRANRE AR IR A6 R

PEASFL FER

% % 100-2221-E-041-013-

Fra

B oA Fafeera ¥k

R A RHR TR




100 F R EHFETHEFL SR EL

e ST

33 %5 0 100-2221-E-041-013-

VL ERRANR SR TR R R

FE O R

e I
* %3 p REe 2 gyt s |FFRF (g |7 FFF T
i (s |B(7 7% AL - | B S
fegg) | EHE) ST =
%)
R 0 0 100%
e PiELRL ] | 100% #
¥ E T
it g 0 0 100%
P 0 0 100%
o d ﬁ%f g 0 0 100% .
S 9 0 0 100%
Hr ¢ ¥ 0 0 100% s
R I
B4 & 0 0 100% + A
L4 0 0 100%
g A4 (e 0 0 100% o
=X
(2R BLuersE |0 0 100%
LiEen 0 0 100%
L 0 1 100%
o e PAARRBTED |0 0 100% F
gﬁ‘nQ E T
it g 0 1 100%
L1 0 0 100% Y
%11 v ‘;i—ﬂ % ¥ 0 0 100% "
O 0 0 100%
1 ?P
" i 0 0 100% “
A I
#1142 0 0 100% + A
L4 0 0 100%
P e 0 0 100%
A =
(hEE) LR 0 0 100% '
LiEmm 0 0 100%




WRFETH2ER? 854 2013 E2 P g F S %84, DML
His & % CE S Rl
(B2 gt dds
5 hoyE B s d S
T L RRE L
AV RS L3P
SRR N S R £
B2 E M E R
EE G F A

}ljo)

’i X538 P

[l
1%
%‘\
2
=
ke
¥
g
==
P

R E(FFHEEEN)

i/ e

Re|grga g A1 8

Vlgen

B yE2 S0 AR

R LI

OO O OO O o (o

3
1
4e
g |FiHE/ iy
i
p

PEASHAEZ S (BR) Ak




SPER S R E s T

FRALN FE RV R PARR RS
E(RAESFTE22 TR R E

1
% oE s B E

L4

B 3%

AR A S k2 A R

& Wse- HFBEZ Ty LE
ELSh g AN FENCAEFRSE B FHEEE S F- KETR o

1AL P32 R:HAAPER - EXFFH P HRERT- FETR
W=

(JxiE+p % (G > 12100 F 5 '2)
(1% % 4 e

(7§ & ¢ %7

Dﬁ s 1 F]

,/‘Flg .

2. FA g = % B e g 4 2

A EL_EF«T ‘/]‘%‘Z]j .
w2 esd Orgd2~5% BER? Oa
B O &R O¢ ¢ H&
jig D J}iﬁ D/r’?ka .‘tli

Hu (12100 % 5')

3%@§W$%‘ﬁﬁﬂ%‘ﬁé2?‘1&’?%P2$%4§ﬁ et
B (fRAFSETRA2 LA BE -RBELE-HFE2Z27 ) (Y
500 F % ")

SRR X APE -5 O USSR
B om e FHy R A R g

Y

FERIRNEE AR EFEE L =
RoOEREGF R A TR TR R o FR LR
B R A SO R B SRR AR S A

s m —

RIF R 5 4 ﬁj&%@'fa B MW RS AFTHREFTHEE G

i%*ﬁ“’m - K EEEMT S E NG REY ok

55?'7‘]'% ﬁﬁl‘*{)@xﬁ_f‘r,{g»ﬂ g # i e BB R 2 R
F o

SO AR T AR N R R RS R 0k
BE XL E%REE
u%~%§ﬁ@§

A Z
2t A kT g

'fﬁ”’ \.rﬂ

& = P
(3 iibﬁ,""%{‘ﬂ

£

53 eI B




