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Abstract

The night market is a unique and important feature of Taiwanese culture. Night markets are also one of the
most popular tourism destinations for foreign visitors in Taiwan. The purpose of this research is to discover the
relationships of consumption situation -~ consumption experiences ~ consumption images and revisit behaviors of
night markets in Taiwan There were 180 visitors surveyed at the night markets in Tainan . The results show:
(1) The most satisfaction is consumption situation(2) The relationships model of consumption situation -~ have
effect in satisfaction ~ satisfaction have effect in revisit behaviors(3) The most develop to Tourist Night Market in
Tainan city is Tainan Garden Night Market. The findings provide further research and implication suggestions

for government to planning

Key word : consumption situation ~ consumption experiences ~ consumption images - revisit behaviors e,

Tourist Night Market



