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A study on the feasibility of skin care products derived from
Taiwan hot springs: Research, development and marketing

strategies
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Abstract

In recent years, the international hot spring industry utilizes its own

resources in the development of the cosmetic medical field. Taiwan is a country

abundant of its hot springs resources, but its skin care products are not as

competitive as the well-developed cosmetic products from the US. In this study,

the hot spring water resource of Taiwan will be utilized in the development of

new cosmetic products and the capability of the hot spring fungus in its

application as an ingredient in cosmetics will be evaluated. The study will also

include the design and sale of the skin care products throughout tactics

discussion based on buying patterns of consumers.

Purified hot spring fungus contains proteins that have the ability to

decompose, which could be applied in cleaning products such as shampoo,

shower milk bath and facial wash products. Results reveal that the activity of the

hot spring fungus is affected under different pH and temperature. Addition of

preservative and emulsifier in the product could reduce the activity of the hot

spring fungus and could still maintain its good cleaning abilities.

In the marketing strategy, the buying patterns, shifting trends and new

v



market trends are taken into account for the advertisement and packaging of the
new skin care products. The new product line should be repackaged as to attract
both local and foreign customers alike. The new package would also play an
important marketing role in terms of its shelf appeal, to offer interesting product
information and to create a new brand image and awareness. In totality, the role
of packaging in the marketing environment is vital in influencing and
convincing the customers that the new skin care product has a competitive edge

to its American counterparts.
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