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ABSTRACT

This study assessed the behavioral model of Hanami using latent variables of tourism
image, destination attraction, satisfaction, and after-travel behavior. A total of 461 valid
questionnaires are collected using systematic sampling method from 1 to 14 March to 31
March 2007 at Ali-Shan Forest recreation area. The descriptive statistics of characteristics
and socio-demographic were analyzed by SPSS 12.0 for windows. The confirmatory factor
analysis and structural modeling analysis were analyzed by LISREL 8.70 for windows.
Mainly descriptive findings were as follows: 52.3% were female ; 31.5% aged from 21 to 30
years old ; 54.2% were college educated ; 20.2% were government employees ; 35.8% lived in
the Yunlin, Chiayi and Tainan areas ; 38.2% had monthly incomes of NT $20,001 to 40,000.
Empirical results indicated that tourism image and destination attraction significantly affected
the satisfaction directly, and affected the after-travel behavior indirectly. Destination
attraction and satisfaction significantly affected the after-travel behavior directly. Satisfaction

were significant mediating variable in this Hanami behavioral model.
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