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Abstract

In a competitive situation of emphasizing high speed and constant innovation, E-Commerce is able to help
customers browse information needed at the moment. In addition, it helps promote their consuming behavior,
and thus, further builds hotel’s competitive advantage. This study aims to verify the relationship among
E-Commerce, consumer perceived value and consumer innovativeness in Taiwanese tourist hotel industry.
Purposive sampling is used to collect 151 valid data (response rate is 88.8%) from 15 hotels located in the
Northern, Middle and Southern Taiwan. Regression analysis results show the followings. First, E- Commerce
positively influences consumer perceived value. Second, consumer perceived value positively influences
consumer innovativeness. Third, consumer perceived value mediates the relationship between E- Commerce and
consumer innovativeness. Finally, this study presents managerial implications and suggestions according to
research results.
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Consumers Innovativeness
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