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Abstract

The purpose of this study is to examine the relationship among perceived of brand image, perceived risk of
knowledge security and privacy, relationship quality and purchase intention with green product in online
shopping experience, using questionnaire study, research sample taken from the online survey platform, and
Tainan area consumers. In this study, 217 questionnaires were analyzed through the reliability and validity
analysis and regression analysis to verify four hypotheses. The major finding are includes: (1) consumers of
green products brand image and relations quality are positively correlated (2) perceived risk of information
security and privacy and purchase intention has significant effect (3) relationship quality and purchase intention
has positive affects. Hence, the results shows that green product could have important perceived information of

online shopping.
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