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摘要：本研究乃嘗試確認企業之特殊行銷資源與能力，進而評定其重要性程度。有鑑於企業分配特殊與有限資源之複雜性與困難度，並且了解企業內部具競爭優勢之行銷資源與能力。本研究透過回顧相關文獻，歸納出行銷資源與能力等構面；再輔以修正式德菲法，並透過專家深度訪談來決定行銷資源與能力之評估次準則。最後，應用網路層級分析法，來求算行銷資源與能力之評估準則及次準則之權重值，並進重要性排序。
關鍵詞：行銷資源與能力、網路層級分析法、德菲法
Abstract: The current study attempts to identify specific marketing resources and capabilities and evaluates marketing resources and capabilities in the unique conditions of service industry. Given the complexity and difficulty of limited resources allocation, hence, the purpose of the current study is to realize weights for the specific marketing resources and capabilities. The current study reviews the literatures in service industries particularly, and the study concludes that marketing resources and capabilities. Then, the study employs the modified Delphi method to determine sub-criteria of marketing resources and capabilities and interviews experts to construct the hierarchy and interdependence of evaluation model. Finally, the current study applys the ANP method to compute weights of criteria, and to rank important levels for marketing resources and capabilities. Also, the current study emphasizes the importance of allocating specific marketing resources and capabilities to evaluate and select the appropriate marketing strategy so as to capture sustainable competitive advantage.
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