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Use Customer Psychological Factor to Explore Branch Store
Consumption Choice Behavior Characterize of Large Scale
Department Store

- A Case Study in Tainan New Life Square and Jhongshan

Branch of Shin Kong Mitsukoshi

Tsung-Cheng Huang, Li-Chuan Liu

Department of Recreation and Health Care Management, Chia Nan University of Pharmacy
and Science, Tainan, Taiwan 71710, R.O.C.

ABSTRACT

This study uses the customers of Tainan new life square and Jhongshan branch of Shin
Kong Mitsukoshi as object, and attempt to understand the customers’ consumption choice
behavior characterize of the two branch store by questionnaire investigate method in the field,.
Through probed findings the psychological factor dimensions for customers of choice new
life square to consumption that includes (1) preferential and profit back feed factor; (2) whole
consumption environmental factor; (3) consumer rights and interests factor; (4) traffic and
environmental factor; (5) traffic necessary measures factor and (6) parking space sited factor.
The customers of choice Jhongshan branch to consumption that psychology factor dimensions
includes (1) whole consumption environmental factor; (2) preferential and profit back feed
factor; (3) consumption timing and convenient factor; (4) consumer rights and interests factor;
(5) substance shopping orientation factor and (6) traffic system planning factor. The main
question variable of make difference for customers’ consumption choice behavior characterize
on both branch store, is that branch store around consumption environment and convenient of
mass traffic. According to the results of this study, we address short operation suggestions for
both branch stores.
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