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賞櫻遊客遊憩行為模式之研究－以阿里山櫻花季為例 
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摘要 

本研究從賞櫻遊客之觀光意象、吸引力、滿意度及遊後行為之關係建構賞櫻行為

模式。於 2007 年 3 月 14 日至 3 月 31 日期間，在阿里山國家森林遊樂區，以等距抽樣

之方法抽取樣本，進行問卷調查，共發放 480 份問卷，實得有效問卷 461 份。將所收集

資料以 SPSS12.0 進行描述性統計分析，以 LISREL 8.70 進行驗證性因素分析及結構方

程模式之分析。研究結果顯示，遊客以女性居多，佔 52.3%；年齡以 21 至 30 歲者居多，

佔 31.5%；教育程度以大學居多，佔 54.2%；職業以軍公教人居多，佔 20.2%；居住地

以雲嘉南地區居多，佔 35.8%；個人月收入以 2 萬~4 萬為最多，佔 38.2%。實證分析結

果顯示，賞櫻遊客的觀光意象及吸引力皆顯著地直接影響影響滿意度；間接影響遊後行

為；吸引力及滿意度顯著的直接影響遊後行為。滿意度在賞櫻遊憩行為模式中具有顯著

的中介效應。 
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ABSTRACT 

This study assessed the behavioral model of Hanami using latent variables of tourism 

image, destination attraction, satisfaction, and after-travel behavior. A total of 461 valid 

questionnaires are collected using systematic sampling method from 1 to 14 March to 31 

March 2007 at Ali-Shan Forest recreation area. The descriptive statistics of characteristics 

and socio-demographic were analyzed by SPSS 12.0 for windows. The confirmatory factor 

analysis and structural modeling analysis were analyzed by LISREL 8.70 for windows. 

Mainly descriptive findings were as follows: 52.3% were female；31.5% aged from 21 to 30 

years old；54.2% were college educated；20.2% were government employees；35.8% lived in 

the Yunlin, Chiayi and Tainan areas；38.2% had monthly incomes of NT $20,001 to 40,000. 

Empirical results indicated that tourism image and destination attraction significantly affected 

the satisfaction directly, and affected the after-travel behavior indirectly. Destination 

attraction and satisfaction significantly affected the after-travel behavior directly. Satisfaction 

were significant mediating variable in this Hanami behavioral model. 
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一、前言 

 

環境中大量的自然之綠，能使人舒適、放鬆心情、感覺與自然接近。環境中若存

在著相當程度的綠資源，能使環境具有高度的適意性(Amenity)與多樣性(Diversity)，以

提供人類舒適安全的生活環境(行政院農委會林務局，2005)。多數的戶外休憩環境都蘊

含著許多的自然資源，因此在大眾媒體的推動介紹及交通運輸日趨便利情況下，國人多

喜愛選擇戶外旅遊活動，利用具大自然景色的休閒地點，以紓解工作或生活壓力，據《遠

見》調查，約有 70.9%的民眾認為，旅遊對他們最重要的功能即在於「充份休息、紓解

壓力」(遠見雜誌，2007)。而交通部觀光局對國人旅遊狀況的調查資料顯示，偏好「自




