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Behavior Model of Ecotourism: Examples of Danayigu and
Sihmakusih
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This study assessed the behavioral model of ecotourism at Danayigu and Sihmakusih.
The questionnaire survey was performed on 26, 27 May, and 7, 8, 14, 21, 22 July at Danayigu,
and on 2, 9 September and 21 October at Sihmakusih. A total of 621 valid questionnaires
were collected via a systematic sampling method. The confirmatory factor analysis and
structural equation modeling analysis were analyzed using LISREL 8.52 for windows.
Empirical results indicated that destination attraction significantly affected the recreational
experiences directly and affected the satisfaction and after-travel behavior indirectly. Tourist
motivation significantly affected the recreational experiences directly and affected the
satisfaction and after-travel behavior indirectly. Recreational experience significantly affected
the satisfaction directly and affected after-travel behavior indirectly. Satisfaction significantly
affected the after-travel behavior directly. Recreational experiences and satisfaction were

significant mediating variables in this behavioral model.
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