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The Study of Management of Taiwan Hot Spring Industry: the Example
of Guan-Zi-Ling Hot Spring Industry

Yu-Ting Hung Ju-Ying Lai
Institute of Hot Spring Industry,Chia Nan University of Pharmacy & Science, Tainan, Taiwan

Abstract

The function of hot spring to the leisure industry in Taiwan is not only provides SPA, but
also the marketing characteristic. Owing the level of living promotion, the leisure activity is
getting much attention, meanwhile, the atmosphere of the leisure and the keeping in good
health maintain the growth of hot spring market. However, there are tangles and conflicts in
the management of the hot spring industry in Taiwan. The main purpose of this study is to
make the management of the hot spring industry efficiency. Thus, we pro into the
development, issues, and tendency of Guan-Zi-Ling hot spring industry, and the experiences
of foreign cases to make the suggestion and the strategy to make Guan-Zi-Ling hot spring
industry more affluent.
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