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ABSTRACT
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ABSTRACT

On the December 1 of the year 1999 the modified version of the instant loitery was
finally approved by the Ministry of Finance. The first issue of thirty million tickets were
sold out within & very short period of time. It was interesting to know who bought the
tickets? Why did they buy the tickets? The purpose of this paper is to study the demand for
lottery in the content of consumer behavior in terms of both psychological characters and
socioeconomic variables. A proup of 692 effective samples via' a systemmatic sampling
method covering the entire Taipei metropoloitan area are collected. Varlous studies
including correlation analysis, factor analysis, cluster analysis, and regression analysis are
carried out to find out the demand for lottery.
The major conclusions are the follows:
1.the correlation beiween the number of purchase and the sex, age, marital status,
education level, individaal income, the highest prize, easy to play, the percentage of total
prize, frequency to win and unit price are all statistically significant.

2. players are concerned most with factors such as easy to play, fun to play, and lower unit
price.

3.clusters in women with higher education, unmarried, of the big groups of potential
buyers are deserved to design an appropriate marketing strategy to invite them to be the
real players of instant tickets.
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